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Extended Abstract

Introduction

Competitive advantages can be classified in different ways according to different indicators;
one of the most important classifications is in terms of longevity, mobility, reflexivity and the
ability of competitors to imitate and copy it into two categories of stable competition
advantages and temporary competitive advantage, in such a way that the more the
organization be able to use that competitive advantage in a longer period of time and not to be
able to be easily copied by competitors, the more stable the competitive advantage, and is
called sustainable competitive advantage (Przychodzen et al., 2020). Researchers have come
to the conclusion that service industries should have more sustainable competitive advantages
compared to manufacturing industries due to the intangible nature of services. Business
strategy is what an organization needs to achieve success. Also, in order for the organization
to differentiate its business from other competitors, it must think of ideas for competitive
advantage. In fact, in order to reach this position and attract customers, it needs a proper
strategy. Therefore, if it uses a suitable strategy and implements them correctly, it will be able
to see a bright future for its activities (Singh et al, 2023).

The concept of marketing knowledge management is generally a subset of knowledge
management. As a result, researchers consider the concept of marketing knowledge
management in relation with absorbing information; the knowledge resources that marketing
department employees have at their disposal; useful information about the external
environment; and market trend analysis in order to understand social norms, customer
preferences and environmental culture, as well as brand building, new product creation and
successful marketing activities (Tang & Marinova, 2020). Therefore, the knowledge
management of the sales organization is very important to transfer the experiences and
knowledge of colleagues to each other in order to avoid mistakes and reduce the overall error
rate of the system. Considering that insurance companies and their employees have the closest
relationship with customers, market and competitors; they have valuable knowledge about
market dynamics, demand, new products, competitors, and the like, which can create a
competitive advantage for the organization. Therefore, the current research seeks to
investigate whether the strategic planning of marketing through the mediation of marketing
knowledge leads to the improvement of the sustainable competitive advantage of insurance
companies.

Theoretical framework

Competitive advantage

Competitive advantage is based on factors such as customer lifetime value, positional
prominence, lower cost structures than competitors, greater market share in market segments,
and achieving commercial success. "A firm has a competitive advantage if it can create more
economic value than marginal competitors in its product market" In addition, “"competitive
advantage is best seizing market opportunities and breaching competitive threats that go
beyond the industry average" (Zia et al., 2023).

Marketing knowledge management

Knowledge management is a process that allows the organization to apply new knowledge in
the form of creation, distribution and application. In general, the process of marketing
knowledge management deals with identifying, selecting, organizing, summarizing and
categorizing market knowledge in such a way that improves organization's performance and
competitive advantage (Villicafia-Garcia & Ponce-Ortega, 2019).
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Strategic marketing planning

Strategic marketing planning provides conditions for other company planning. Strategic
marketing planning is defined as the process of creating and maintaining a strategic fit
between an organization's goals and capabilities and changing marketing opportunities
(Wysocka & Rossant, 2019).

Emami et al, (2024) have conducted a research entitled "to investigate the identification of the
consequences of comprehensive marketing strategic planning in online businesses (qualitative
approach)". The results of data coding led to the identification of 55 concepts, categorized
into 7 main categories. Based on this, the core category identified is the category of
comprehensive online marketing strategic planning, and 6 other categories (brand knowledge,
attitude, customer’s journey in the online space, customer experience in the online space,
evaluation and control, and organization performance) are considered as its consequences.

Ahi et al, (2022) in a research study the impact of strategic thinking and strategic planning on
the performance of the company with the moderating role of strategic foresight in the gas
company of Kermanshah province. The results of this research show that strategic thinking
and strategic planning have an impact on the company's performance, and foresight plays a
positive moderating role in the field of strategic thinking and strategic planning's impact on
the company's performance.

Research methodology

In terms of purpose, this research is applicable, and of descriptive-correlative type studies. To
achieve this goal, this study developed a theoretical framework that captures mediation
through data collected randomly from managers and senior marketing experts of insurance
companies, with a total population of 60 participants.

Research findings

Data were analyzed using structural equation modeling for model fitting, and SmartPLS
software for path analysis; to estimate various direct and indirect effects. The results showed
that the ability to plan strategic marketing directly has a significant effect on promoting
sustainable competitive advantage, but this effect is limited. The findings provide evidence
that marketing knowledge dimensions act as important mediating mechanisms between
strategic marketing planning capabilities, and directly promote sustainable competitive
advantage. In general, the results of this study showed that strategic marketing planning
capability with the mediating role of marketing knowledge has a meaningful and significant
effect on promoting sustainable competitive advantage.

Conclusion
The current research was conducted with the aim of the role of strategic marketing planning
ability in improving the sustainable competitive advantage of insurance companies through
the mediation of marketing knowledge. The results of this research are aligned with the results
of Emami et al, (2024), Ahi et al, (2022), Jahangiri et al, (2022), Mellat Karkundi (2022),
Lakshman et al, (2023), Singh & Sharma (2023), and Le Dinh & Dam (2021). Ahi et al,
(2022) showed that strategic thinking and strategic planning have an impact on the company's
performance, and also foresight plays a positive moderating role in the field of the influence
of strategic thinking and strategic planning on the company's performance.
According to the results of the research, the following suggestions were presented:

*The process of strategic marketing planning should be formulated in two strategic and
tactical areas, and this process analyzed and implemented by marketers.
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*There is a need to adjust the marketing strategic planning process to respond to market
needs. The goals should clearly be defined; in the next step, the strategy should be described,
and after the strategy defined and the plans of the organization implemented.
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